
TO DEVELOP POSITIVE EXPERIENCES OF ORIENTEERING


ACTIVITIES FOR CHILDREN, YOUNG PEOPLE AND THEIR


FAMILIES 

CONNECTING THESE PEOPLE WITH THEIR GREEN SPACES AND


COMMUNITY, BECOMMING MORE ACTIVE THROUGH VIRTUAL


ORIENTEERING OPPORTUNITIES

BRIEF

find your way project



YEAR 1 CLUBS / AREAS
BIRMINGHAM

CLEVELAND

DORSET

SOUTHAMPTON

LONDON / KENT

EAST LANCS

WEST YORKS



BRAND BUILDING

FIND YOUR

WAY WEBSITE

BANNERS / FLAGS

& SIGNAGE

VIDEO / HOW

TO GUIDES

SOCIAL MEDIA

PAGES



BESPOKE
MARTKETING FOR


CLUBS

HANDOUTS WITH CLUB

INFO / EVENTS

social media
training & improvements 
new instagram pages
wsx / saxons / dfok / soc



BUILDING OUR OFFERINGBUILDING OUR OFFERING
9 new FIND YOUR WAY FOLDERs IN MAPRUN6 APP

52 NEW AREAS HAVE BEEN MAPPED FOR VOC USE

84 NEW VOC COURSES ARE AVAILBLE TO

COMPLETE 



43 MEMBERS OF A COMMUNITY GROUP 

14 sCOUT LEADERS 

27 PEOPLE BELONGING TO AN ACTIVE / SCHOOL

SPORTS PARTNERSHIP

19 TEACHERS

COMMUNITY PARTNERS TRAINED TO DELIVER A VOC ACTIVITY



-9 Councils
-8 Active Partnerships
-4 School Games Organisers
-4 NHS Organizations
-2 National Housing Associations
-4 Government Holiday and Food providers
-5 BAME community groups
-14 schools
-UK Government Executive Group

QUALITY LINKS MADE



38 come and try it

activities

4 more planned with year 14 more planned with year 1


clubs before 2023 (nov 22)clubs before 2023 (nov 22)



c.a.t.i training

simple exercises accompanying

the cati



community days



participation

1018 PARTICIPANTS

IN FYW ACTIVITIES

62% RESIDE IN

HIGHEST 5 idaci

DECILES

17% IN THE HIGHEST

DECILE OF


DEPRIVATION



ADULTS (16+)

33%331

JUNIORS (16 & UNDER)

67% 687

PARTICPATION MAR - oct 2022

145 43% (OF ADULTS)

(16-40 STRATEGIC PLAN)

MOST

POPULAR 

AGE

GROUPS

12 & 13

92/95




NUMBERS

NOT


CAPTURED

ON APP

491



U4 5-7 8-11 12-16

20% 

15% 

10% 

5% 

0% 

16 AND UNDER16-40
60 

40 

20 

0 

54% 51%

49%46%



moving forwards
7 ADDITIONAL AREAS / 15 AREAS IN TOTAL

2 NEW ELEARNING COURSES

       (CREATION / PARTICIPATION)

BUILD ON RELATIONS WITH established


PARTNERS

ENHANCE OUR MEDIA PORTFOLIO

map more underused areas



proposed Timeline YEAR 2 

oct - dec

-audit year 1& 2 clubs
-meet with members
-start a tailored project

plan for each area
-initial contact with

potential partners
-fyw video & media

finished
-discussions with peter

effeney APP IMPROVEMENTS

-partner relation

building
-areas mapped
-club member training
-voc courses created
-supporting equipment

supplied

-systemic plan of cati

events &
training calendar

delivered
-marketing products
-partner relation

building

-analysis of success

jan - mar apr-aug sept - oct



easier communications witheasier communications with



councils/schools/landowners- permissionscouncils/schools/landowners- permissions

social media pages / updated websitessocial media pages / updated websites

changing the perception of major organisationschanging the perception of major organisations

improved relations with clubsimproved relations with clubs

direct involvement in national movements -direct involvement in national movements -



beat the street / natural englandbeat the street / natural england

wider benefits

club members trained in s.i / social media /prclub members trained in s.i / social media /pr

voc / mapping / first aid /voc / mapping / first aid /      child protectionchild protection

more mapped areas for club use

increased number of voc for club useincreased number of voc for club use



pfo ripple effect

in conjunction with burnley leisure & culture


